This book provides guidance for applying the concepts and methods from health services research and policy analysis in assessing the effectiveness, efficiency, and equity of health care programs and policies. It provides a primer and point of reference at a time when both the support for and demands on health services research and policy analysis are increasing. It includes a framework for defining health services research as a field of study plus a review of the conceptual, methodological, and empirical contributions of health services research to addressing issues.
This book provides practical strategies for building and spreading positive buzz about an organization as well as approaches for managing the negative influence of gossip and rumor. It emphasizes that the effective management of word of mouth leads to enhanced corporate reputation, increased brand strength, and leadership success. The book provides suggestions for identifying the ''talkers'' within an organization and the community, presents ideas for connecting with grapevine leaders, and explains how to use personal influence to support an organization's reputation. The author provides a perspective on the connection among leadership, strategy, and corporate reputation, and suggestions for viewing the organization from the consumer's perspective. He outlines the 12 laws of word of mouth and provides practical advice on communicating during crisis situations. The author begins by describing his own on-thejob training as a field worker, then places the resurgence of tuberculosis into historical and sociological perspective. He vividly describes his experiences in hospital rooms, clinics, jails, housing projects, urban streets and other social settings where tuberculosis is often encountered and treated. Using case studies, he demonstrates how social problems affect the success or failure of actual treatment. It is impossible, Draus argues, to treat and eliminate tuberculosis without also treating the social ills that underlie the new epidemic. Finally, the author suggests how a reformed public health agenda could help institute the changes required to defeat a deadly new epidemic. This book examines the various assumptions that underpin the different views of what makes a good health care system. The national systems in the United Kingdom, Australia and Canada are thoroughly examined. Each country has a different view of what a good health care system is trying to achieve, and the book elucidates these by highlighting key policy documents and comments from key stakeholders. Case studies emphasize the diverse needs and expectations of individuals, examining and comparing concepts of health needs, quality as a measure of ''goodness'' and the various ideas on ''Gold Standards.'' This book will be valuable reading for all health care managers and clinicians with management responsibilities, as well as policymakers and shapers and all those with a general interest in health. This volume is a compilation of recent contributions to the areas of social epidemiology, health disparities, health economics, and health services research. Its theme is to describe and explain the ever-growing health inequalities across social class, race, and gender as well as neighborhood, city, region, country, and continent. The approach of this book is distinctly multi-, trans-, and interdisciplinary: the fields of public health, population health, epidemiology, economics, sociology, political science, philosophy, medicine, and history are all represented here. This text contains contributions from various individuals in the nursing field and provides detailed information on health policy and politics as they relate to the field of nursing and, more specifically, to the advanced practice nurse. It covers a comprehensive approach to the policymaking process, not just legislation, and includes agenda setting, government response, and program design.
Consumed in the

What Makes a Good
